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Corporate Identity: What’s Involved?

A corporate identity is far more than just a logo. It is a system of elements designed to work 
together in flexible ways to deliver a consistent, cohesive message. These elements can be 
visual (colors, fonts, supporting graphics), aural (music, sound effects), oral (cheer squads, 
political slogans), olfactory (fragrance, gourmet coffee, freshly baked cookies), or somatic 
(texture, temperature, comfort). When combined, the sum of these parts is greater than any 
single element, and far more powerful. Over time, the individual elements accumulate the power 
of the overall message, and can be used alone for instant recognition (e.g. the Nike swoosh, the 
Apple smooth white plastic casing, Obama’s “Yes we can!”)
 
At Dolce, we concentrate on creating the overall brand concept, and designing the visual 
aspects of the identity system. With these as your solid foundation, you can expand confidently 
into the realms of the more subtle senses.

So, what can you expect from us? A collaborative process that may include any/all of the 
following:

RESEARCH  
• several meetings where we listen to where you’ve been, where you are now, and where you 
want to go
• a thorough inventory of your current corporate identity: website, brochures, stationery, 
signage -- anything that carries your company message
• a review of your marketing efforts thus far, and the results garnered, along with feedback from 
customers
• a review of your target market’s demographics, socioeconomic profile, habits, etc
• collaborative creation of a design brief to guide the process

DEVELOPMENT
• we create a series of black and white pencil sketches of ideas and logo concepts. These 
progress in rounds of 3 to simplify decision-making on your end.
• we select an edited group of fonts from our library of 4000. We then narrow the choices 
down to arrive at the perfect one(s) for your company and tweak it to customize it further.
• colors are selected for a palette
• an illustration style is chosen and a professional artist commissioned to execute the concept

PRODUCTION
• pencil sketches are transformed into polished, digital versions in black & white
• once the final black & white design has been chosen, colored versions are submitted
• refinement of illustration and graphic elements
• final revisions

design
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DELIVERY
• an edited color palette listing colors, volume, and placement (e.g. dominant colors versus 
accents, font colors versus background colors)
• a custom pattern or motif that coordinates with the logo and can be used independently of the 
logo in situations where a lighter, less-commercial touch is required. (e.g. the spine of a book, 
event signage, name tags, T-shirts/caps, etc)
• a style sheet listing fonts, weights, sizes and colors
• a large-format logo with color call-outs and precise font specs
• a CD containing copies of all the identity elements, logo included) in a variety of digital formats 
for print, web and alternative substrate use (metal, wood, fabric, etc). Aside from providing 
back-up insurance and a guide for other vendors, this allows for extensive in-house use with 
programs like Word and Power Point, with less chance of brand dilution over time.

Because a brand identity must function in the real world (as well as look great), it is imperative 
that it be demonstrated in context  (e.g. business cards, website page layout, etc). While the 
cost of integration into the medium of your choice is separate from the brand identity, the 
integration process usually moves quickly, since by that stage all the hard work is done: all else 
flows from the core identity elements. 

Example 1: Simple corporate identity

A new retailer in the Boston area, The Organic Mattress (www.theorganicmattress.org) needed 
a clean, green image.

1) logo with call-outs

organic
MATTRESS 

THE

SM

Helvetica Neue LT Std : 77 Bold Condensed 18 pt, PMS 584

Helvetica Neue LT Std : 75 Bold  21.6 pt, Tracking 75, PMS 584

PMS 584

Helvetica Neue LT Std : 25 Ultra Light 86.4 pt PMS 367

Helvetica Neue LT Std : 45 Light  9 pt, Tracking 50, PMS 584
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The Organic Mattress, Inc., 348 Boston Post Road, Sudbury, MA  01776
toll free:  877.440.8282    voice:  978.440.8200   fax:  978.440.8211   www.theorganicmattress.com

organic
MATTRESS 

THE

SM

Standard # 10 envelope, no billing window, self-adhesive seal

Pantone Color match: 
Dark Green:  PMS 367
Light Green:  PMS 584

348 Boston Post Rd
Sudbury, MA  01776

organic
MATTRESS 

THE

SM

... sleep well

MATTRESS 
SM

organic
MATTRESS 

THE

SM

The Organic Mattress, Inc., 348 Boston Post Road, Sudbury, MA  01776
toll free:  877.440.8282    voice:  978.440.8200   fax:  978.440.8211   

www.theorganicmattress.com

organic
MATTRESS 

THE

SM

The Organic Mattress, Inc., 348 Boston Post Road, Sudbury, MA  01776

Self-adhesive labels

Final trim size: 4” x 4”

Full-bleed green PMS 584 U background, Text in Green 367 U and Green 584 U 

Stock: very bright white flat sheets of permanent-adhesive, for use with desktop inkjet/laser printer

organic
M

A
T

T
R

E
S

S
 

THE

S
M

item

size

price

Front
Full-bleed green PMS 381 U background, 
Text in Yellow 012 U and white (knock-out) 

Back
PMS 381 U

Stock:
very bright white heavy cover weight

Drill hole:
1/8” diameter

John Muccino

toll free:  877.440.8282
voice:  978.440.8200
fax:  978.440.8211

The Organic Mattress, Inc
348 Boston Post Road {Route 20}
Sudbury, MA  01776
theorganicmattress.com

2) extended 
stationery set plus 
price tags
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Yellow: Pantone 012
Green: Pantone 375
(solid to process)
photo: CMYK

1/3 page horizontal
4.75” x 4.4”

MATTRESS 

THE

Sudbury, MA  01776

toll free:  877.440.8282  

www.theorganicmattress.com

comfort with conscience
mattress • bedding • accessories

...
organic

MATTRESS 

THE

TM

organic
MATTRESS TM

on an

organic
MATTRESS 

THE

SM

T-Shirt: The Organic Mattress    By: Belinda Darcey,  dolcedesign.com

everything 
   is better

3) t-shirt designs

4) print ad for regional magazine

5) web page layouts
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Example 2: Multi-division 
Brand Identity

Mother Goose Programs 
(www.mothergrooseprograms.
org) needed an identity sys-
tem that would incorporate 3 
very different divisions, plus an 
overarching “umbrella” logo 
to be used on all materials. 
All elements had to be strong 
enough to stand on their own, 
while also blending together 
harmoniously when used in 
concert with each other. The 
overall look had to appeal to 
the inner child within adults, 
as well as to children.

Pencil sketch of 
concept

We decided to keep the umbrella logo and patterns simple and graphic, so 
that they would blend with a variety of illustrations and photos over time.
Each band represents a different division (Math & Science, Literacy, and 
Collaboration), and can be used alone or in concert with the others.

Mother Goose Logo  & secondary strip

MG

2 2

22

9

Orange
PMS 137

Pantone
Yellow

Pantone
Yellow

Pantone
Yellow

Aqua
PMS 326
or 3125Red

PMS 485

Pantone
Yellow

Apple Green
PMS 368
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We hired illustrators in London and Los 
Angeles to create a set of animal char-
acters to lend some warmth and soul 
to the identity, and to give it a fresh and 
original look.

 As with the logo, these characters went 
through a series of revisions before the 
final color versions were produced. The 
process took approximately 2 weeks.

They were then sprinkled across the 
website and printed materials. 
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This scene was rearranged 
several times for various 
layouts (stickers, packaging) 
and each character was 
also used separately across 
printed materials and the 
website.

Suitcase kits created for the Math & Science division. These 
contained books, mini manuals and age-appropriate tools 
for experiments. These are distributed via public libraries, 
and also sold directly to consumers via the website.
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Website pages make use 
of the multiple patterns to 
indicate to visitors which 
section of the site they 
are in.  
In addition, each section 
has its own set of 
characters illustrated in a 
specific style, to further 
identify and establish the 
separate divisions.

A tradeshow banner 
for the Math & 
Science division.
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